
Listings
100 Most Infl uential Leaders
100 Most Infl uential Men
100 Most Infl uential Women
100 Most Infl uential Pastors
Top 10 Black Executives
40 Rising Stars
Powerful Seniors

Special Events
Georgia Minority Business       Awards 
(GMBA) benefi ting BDI, Inc.
The Gospel Choice Awards
Youth Gospel Choice Awards
Belle of the Ball  (BDI, Inc.)
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Listings
125 Most Infl uential Leaders
100 Most Infl uential Men 
In Metro Atlanta
100 Most Infl uential Women 
In Metro Atlanta
100 Most Infl uential Pastors
50 Blacks in the Movie and Entertain-
ment Industry
40 Rising Stars
Powerful Seniors
Special Events: 
GMBA Awards
The Gospel Choice Awards
Youth Gospel Choice Awards

Entertainment
Health Care
Real Estate
Technology & The Internet
Statewide, County & City Profi les
Auto Reviews 
Banking Opportunities
Sales & Marketing
Legal Subject Matters

CEO Profi les
Controversial Business Issues
CPA Corner
Investment Strategies
Success Stories
Special Issues
Travel
Diversity Profi le

www.atlbusinessjournal.com
Departments

Launching of the ABJ Internet Business Directory partners with 

Launching of Our Texting Partner 

2011
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New
Cancer Center for 
Piedmont Hospital

Who Wants to be a Millionaire?

Salute to 
The King Center’s
President Isaac Farris

Jerome Byers, II
Atlanta Regional President
Wachovia Bank, Wells Fargo's 
Greatest Investment

Atlanta's 100 Most Infl uential Multicultrual Business Leaders

2010 Georgia 
Minority Business 
Awards

Atlanta's Top 10 Hospitals 
for African Americans

Eighty-two Year Old Homeless 
after Eviction from Family Estate

Lee Rhyant
Executive VP & 
General Manager of
Lockheed Martin
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2 Advertising Rates and Media Information

A.  Submission of any advertisement, insertion order, space reservation, or position commitment shall constitute acceptance of the following General 
Conditions.

B.  Advertisements are accepted upon the representation that advertiser and its agency have the right to publish the contents thereof.  In consideration 
of such publication, advertiser and its agency agree to idemnify and hold publisher harmless against any expense or loss by reason of any claims 
arising out of publication.

C.  Conditions, other than rates, are subject to change by publisher without notice.
D.  All consents of advertisements are subject to publisher’s approval.  Publisher reserves the right to reject or cancel any advertisement, insertion 

order, space reservation, or position commitment at any time.
E.  Positioning of advertisements is at the discretion of publisher except where a request for specific preferred position is acknowledged by publisher 

in writing.
F.  Publisher shall have no liability for errors in key numbers, the Reader Service Section, or advertiser’s index.
G. Cancellations or changes in orders may not be made by the advertiser or its agency after the closing date.  Run-of- Publication position cancella-

tions are accepted until issue space order deadline.  Cover cancellations are accepted until one month prior to issue space order deadline.  Gatefold 
cover and other Special Position cancellations are accepted until three months prior to issue space deadline.

H.  All insertion orders are accepted subject to provisions of our current rate card.  Rates are subject to change upon notice from the publisher.  Should 
a change in rate be made, space reserved may be cancelled by the advertiser or its agency at the time the changes become effective without 
incurring short-rate changes, provided the advertisements published to the date of cancellation are consistent with the appropriate frequency or 
volume rate. cancellation of space reservations for any other reason in whole or part by the advertiser will result in an adjustment of the rate (short-
rate) based on past and subsequent insertions to reflect actual space used at the earned frequency or volume rate.

I. Publisher shall not be liable for any costs or damages if for any reason it fails to publish an advertisement.
J. Publisher shall have the right to hold advertiser and/or its advertising agency jointly liable for such monies as are due and payable to publisher for 

advertising which advertiser or its agent ordered and which advertising was published.
K. No conditions other than those set forth in this rate card shall be binding on the publisher unless specifically agreed to in writing by the publisher.  

Publisher will not be bound by conditions printed or appearing on order blanks or copy instructions which conflict with provisions on this rate 
card.

L. Publisher is not liable for delays in delivery and/or non-delivery in the event of Act of god, action by any government or quasi-government entity, 
fire, flood, insurrection, riot, niot, explosion, embargo, strikes, whether legal or illegal, labor or material shortage, transportation interruption of any 
kind,  work slow-down, or any condition beyond the control of publisher affecting production or delivery in any manner.

M. As used in this section “General Conditions,” the term “publisher” shall refer to Atlanta Business Journal Magazine, Inc. 
N. All advertisers using post office boxes must furnish publisher with full name, home address and telephone number. 

General Conditions
General Conditions

2009 Readership Profile
TARGET AUDIENCE TO REACH

DISTRIBUTION PROFILE
-

ADVERTISER BENEFITS

-
-

-

ORGANIZATION SUPPORT 
GROUPS
Black MBA
Black Hotel Owners Association
National Bar Association
Black Nurses Association
National Minority Contractor Association
Concerned Black Clergy
100 Black Men of Atlanta
Georgia Association of Black Mayors
National Association of Blacks in Energy
Urban Bankers Association
National Dental Association
National Black Arts Festival
National Association of Black Engineers
Metro Black Chamber of Commerce
U.S. Department of Commerce Minority 
Business Development
Global African Business Group
Majestic Mobility
Fate Media 
Zeel TV (Comcast)

www.atlbusinessjournal.com

Atlanta Business Journal Media Kit 2011
2011 Readership Profile

Black MBAs of Atlanta
Black Hotel Owners Association
Gate City Bar Association
Black Nurses Association
National Minority Contractors Association
Concerned Black Clergy
100 Black Men (4 metro Chapters)
Georgia Association of Black Mayors
National Association of Blacks in Energy
Urban Bankers Association
National Black Arts Festival
National Association of Black Engineers
Metro Atlanta Black Chamber of Commerce
US Department of Commerce Minority
Business Development Agency
Fate Media

Sponsor: The Annual Georgia Minority 
Business Awards, and 2011 National
Black MBA Conference
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Atlanta Business Journal Editorial Calendar 2009

Atlanta Business Journal Forecast 2009

Foward All Materials to:
Atlanta Business Journal Shipping Address

Billing & Shipping Address: 
Atlanta Business Journal
4405 Mall Blvd., Suite 521
Union City, GA 30291

Mailing Address: 
Atlanta NewsLeader
Shannon Tower
4405 Mall Blvd., Suite 521
Union City, GA 30291

Web-site: www.atlbusinessjournal.com
Email Address: atlmet@bellsouth.net

Sales Representative:

Email Address:

Company Name:

Address:

Web-Site:

Email Address:

Issues Newstand Ad Deadlines/
Reserve space

Ad Material
needed by

Winter 01-01-09 12-10-08 11-30-08

Spring 04-01-09 02-15-09 02-28-09

June 
Special 06-01-09 04-15-09 04-15-09

Summer 07-01-09 05-15-09 05-31-09

Special 09-01-09 07-15-09 07-21-09

Fall 10-01-09 09-15-09 09-30-09

January  
(Winter)

April  
(Spring)

June  
(Special Issue)

 

 

 

Insurance

July  
(Summer)

September  
(Special Issue)

October  
(Fall)
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Atlanta Business Journal Forecast 2011

•	2011 GMBA Awards
•	Martin Luther King Jr.  Holiday
	 and Celebration
•	Bronner  Bros. Hair Show (winter)
•	The Georgia Lottery

2011

-11 -10 -10

-11 -11 -11

-11 -11 -11

-11 -11 -11

-11 -11 -11

-11 -11 -11

•	ABJ’s 100 Most Influential Pastors in  	
	 Atlanta & Georgia
•	Cover - Regional Director SBA
•	Cancer
•	Diabetes

•	2011 GMBA Awards Recap
•	Burrell Ellis-Dekalb 
•	Top blacks in Government
•	Health Care Issue

  • Top 10 Hospitals for African 
	 Americans in metro Atlanta
•	Obesity		
•	Diabetes
•	Profile CEO of Children’s Healthcare

•	Blacks in Fast Food Industry	
•	What banking legistation means for 	
	 African Americans
•	The Georgia Prison System

•	ABJ’s 100 Most Influential African 		
	 American women
•	Healthy Life Styles
•	Diabetes
•	Fulton County Juvenile court System

•	National Black Arts Festival
•	Bronner Bros. Hair Show  (Summer)
•	Conferences/workshops in atlanta
•	Prostrate Cancer
•	Diabetes

•	50 Rising Stars in Business
•	The Growth of BDI, Inc.
•	National Cancer month & Diabetes
•	Diabetes Problems (out of hand)

•	Success of Leaders in the Funeral Home
	 Industry
•	Diabetes
•	Cancer
•	Holiday 

•	2011 Gospel Choice Awards 
•	Black Business Month

•	National BMBA Conference
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Mechanicals and Rates

Black & White: Offset
Each full page is 3 columns (7 x 10 3/16). A full bleed page is (8 1/4 x 11 1/8) trimmed to (8 1/8 x 10 7/8). Keep live matter 1/4" from trim on all four sides.

B/W & 2/C:
Advertiser must submit fi lm negatives to size, right reading, emulsion side down, 133 line screen for best reproductions. 2/C material must be color separated.

PMS
Colors cannot be accepted. Photos to be stripped in, conversion of incorrect emulsion supplied fi lm or fi lm separations, typesetting or additional work will be billed 
to the advertiser.  To ensure quality, advertisers must submit 1 and 2-color proofs pulled on publication stock with all material.

4/C:
Supply color corrected screened fi lm negatives to size, right reading emulsion side down, 133 line screen, progressive proofs not required, prefer matchprints for 
color guidance M press, Color keys are not acceptable for color guidance, 2 sets of progressive proofs, and 4 complete color proofs, proofed side to side with 
standard AAAA/MPA offset process colors, 4-color wet, Yellow, Blue, Red, Black, on publication stock. Proofs must be supplied in accordance with SWOP density 
standards.  Publisher and printer will not accept quality responsibility when color key is submitted.  Cromalins are acceptable if pulled CR-5 substrate with color 
bars.  Matchprints are acceptable if pulled on SWOP-6 substrate with color bars.
All fi lm will be held for one year and destroyed unless otherwise requested in writing.

Rates effective January 1, 2009
All rates are commissioned at 15% to recognized agencies.  2% discount for full cash payment 

30 days before due date.  Contact representative for details regarding various discounts.

Mechanicals Requirements

Size Dimensions (ins)  Bleed (ins) 4- Color B/W

7 5/8 x 10 3/8 8 1/4 x 11 1/8
7 5/8 x 10 3/8 8 1/4 x 11 1/8
7 5/8 x 10 3/8 8 1/4 x 11 1/8
7 5/8 x 10 3/8 8 1/4 x 11 1/8
4 5/8 x 10 3/8 5 1/8 x 11 1/8
7 x 6 3/4 8 1/4 x 6 3/4
3 3/16 x 10 3/8 5 1/4 x 11 1/8
7 5/8 x 5 3/16 8 1/4 x 5 1/2
4 5/8 x 5 5 1/8 x 5 1/2
2 1/2 x 10 3/8 2 3/4 x 11 1/8
2 1/2 x 5 3/16
4 5/8 x 2 1/2
15 x 10 3/8 16 1/2 x 11 1/8

Technical Specs for Advertisement

Thank you for choosing to advertise with Positive Publications.  Below, you will fi nd all relevant information about the technical requirements for your publica-
tions.
All advertisements must be in PDF or Jpeg format and between 300-500 dpi.

* If your fi le is sent any less than 300 dpi, we are NOT responsible for the results
* Please note, ALL supporting fi les (text, pictures, etc.) must be included along wit the ad.  (This assures that your advertisement will print properly

Requirements For Ads Created By Positive Publications
If you would like Positive Publications to create your ad for you, please provide us with the following:

Pictures: Any digital pictures must be at least 300 dpi, but if you can please provide us with paper or slides(negatives) of the pictures.  All relevant information 
and ads should be mailed to the following address: atlgraphics@bellsouth.net

Please be aware that we receive many ads via- e-mail and would appreciate you putting the size and name of the ad in the subject line when sending it to us.  
Also include the name and number of the graphic contact in the e-mail.
Thank you for you compliance with our technical requirements.  Should you have any questions, pleas feel free to contact our offi ce manager, at 770-969-7711

Atlanta Business Journal Media Kit 2011

Rates effective January 1, 2011



			   Newsstands35%			   Churches- 30%
			   Promo- 20%				    Subscription- 15%

Distribution Circulation Review
2011 Media Kit

Counties:
	 South Fulton – 15%                   		  Fulton – 12%                     			  Gwinnett - 10%
	 Fayette – 12%                       			   Cobb – 10%                       			   Dekalb- 25%	
	 Clayton – 12%                        			   Henry – 4%

Memberships

 SCLC                             							       NAACP                                   					    BMBA
 Atlanta Business League                                            				    Hispanic Chamber of Commerce
 Atlanta Chamber of Commerce                                  			   Metro Black Chamber of Commerce
 Georgia Black Chamber of Commerce                      		  Operation Push
 Concerned Black Clergy                                            				    Apex Museum

Added Value
www.atlbusinessjournal.com

EyeMail
Zeel TV (Comcast)

thegospelexpress.org

Events

 Georgia Minority Business Awards                        				    100 Black Men’s Football Classic
      The Gospel Choice Awards                                                                         					      Youth Gospel Choice Awards      
 The Trumpet Awards                                             						        Atlanta’s Annual Belle of the Ball
 Bronner Brothers Hair Shows

Circulation: 20,000
State of Georgia: 15,000 Metro Atlanta

Surrounding Cities:  5,000

Distributed Newsstands Promo
Albany 850 600 250
Savannah 1800 1000 800
Macon/Perry 1200 1000 200
Augusta 500 400 100
Columbus 400 300 100
Brunswick 250 100 100

5,000 3,450 1,550


